HoBuHM no YkpaiHi

65% yKpauHLEeB BCe elle C HeoBEpUEM OTHOCSTCS K BaHkaM, TEM He MeHee 3TOT nokasaTeslb
HUXe, yeM B doeBpane atoro roaa (80%). O6 aToM CBMAETENbCTBYIOT AaHHbIE NCCNEeN0BaHNSA
Research & Branding Group.

B Bonpoce noBepusi xuteneit YkpavHbl K OTOeNbHbIM BantoTaM Habnogaetcs pag
pernoHanbHbIXx 0cobeHHOCTel. Tak XUTenn 3anafgHbix PerMoHoB 60nble CKNOHHbI XPaHUTb
cbepexeHuns B rpueHe (32%). Bce ocTanbHble pernoHbl COBETYOT eBpo (LUeHTp — 30%,
IOr0-BOCTOK - 26%).

Ncenepnosanue nposoamnock ¢ 1 no 12 Hosibps 2009 ropa. OnpoweHbl 3117 pecnoHOeHTOB BO
Bcex obnactax YkpauHbl n AP KpbiM No KBOTHO BbiBopke (KBOTbl yCTaHaBIMBANMUCh MO Moy,
BO3pacTy u obnactu npoxunsaHus). Bolbopka penpeseHTaTmBHa ana HaceneHus crapwe 18
net. NMpenenbHas owwnbka Beibopku (ans P=0,954) coctasnana +2,2%.
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